Our Roles as Businesses
and Consumers in a
Sustainable Future

Tom Bryant, Founder TFB Consulting

Sustainability Transformation
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My role in sustainability started far away...
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Which brings us to our first ‘role’ = Awareness!
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Business
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g Bringing sustaina®™ ...
suffo“F\ounder TFB Consulting

Making sense of the sustainability

headlines
14th Nov - 7pm - EnsoFit Studio - Poplar Farm
Stowupland, Suffolk, IP14 5DF

ICR FM Radio Show

High School



Our role as businesses...

Meaningful

Business







Practical steps for incorporating into your business

Step 01

Understanding

the SDGs T
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Step 05

Reporting &

communicating
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Step 04
Integrating
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Start by asking yourself:

1.

2.

Which of the goals most relate
to my business?

Which ones are most critical for
our region?

How can | link these to my
business practices?
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East of
England

COOP

F o X
CCOP Muntons

Passionate about mait

Home » About us » Our co-op tod
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Our co-op to

We're a consumer co-0p €
colleagues and the local cc
villages across 2,000 squa
Cambridgeshire.

Anoverview of our

Food and Forecourts

Home » About us > Our co-op today » Sust

Sustainability Practical Sustainability Statements & Pledges Success Stories

Sustainability

In this latest Sustainability Statement you will find exciting informa
focusses on sust:
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Sustainability

We believe being a sustainable b
the environment.

It's about running our business fo
communities, businesses and our

Sustainability at a glance Sll Stainal)le M alt pre

» 88% of all waste is recycled
« Our car fleet produces 13% less

» 100% of food waste collected f Statement I




Feedback from East Anglian businesses..
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‘but what about the cost?’
‘my reputation as a business’

a ‘immediate actions | can take’

‘pressure to know all of this’
‘can’t do it all overnight’

I'm writing something for @thetimes
@raconteur on how climate change
could change insurance. Will insurers
be willing to pay out for extreme
weather events in the future? Will
they reward clients who take

preventative measures? Any experts
with a view say hi! #journorequest

1:28 pm - 31 Jan 2020 - Twitter Web App



‘We don’t need a handful of East
Anglian businesses doing It perfectly.

need 1000s of businesses doing It

PEOPLE

PLANET

S

A perfectly...and improving’

- Tom Bryant, TFB Consulting



Our role as consumers...

‘The consumer has to
be the one that forces
everyone’s hand to say
‘l will not buy from you
unless you have a
sustainability policy and
a clear transparency on
the whole supply chain
of the product that I’'m
buying.’

CEO of Avéerda \\‘
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#VoiceForThePlanet

David Attenborough and Greta Thunberg's plea for the planet




Encourage Bring-
your-child-to-work
Day for youth to
see what a healthy
work environment
looks like.

Provide food
for low-earning
workers.

Support
international

campaigns to
end modern day
slavery, forced
labour, human
irafficking and
forced marriages.

Start regularly
volunteering
in community
groups fo clean
up a portion of the
beach from litter
if living nearby.

1

Avoid using
pesticides that end
up in rivers and
lakes, as they are
harmful to wildlife.

1

Eat seasonal
produce.
It tastes better,
it is cheaper and
it is environmentally
friendly.

DECENT WORK AND
ECONOMIC GROWTH

i

Help fund projects

Never buy
products made

to rehabilitate from threatened
lands. or endangered
species.
3 4
Use fewer plastic
products, which
often end up Rec:lcle used p}:per
in oceans causing When you go into an 1 go pape_:tn; less
the death of stores, or when where possible.

marine animals.

5

Provide incentives
for hard work.
People respond

to a reward
system.

Respect laws
related to
over-fishing.

you participate
in market

places, make
environmentally

\_

friendly choices
that are in favour
of our planet.

Eat less meat.
The production and
distribution of meat
has a huge impact

on greenhouse
gas emissions.
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THINGS YOU COULD DO AT WORK

* Give fruits or snacks that you don’t want to
SOME QL= mos anoreasking for help.

* Organize a No Impact Week at work.
Learn to live more sustainably for at least
a week: un.org/sustainabledevelopment/,

spiring and a powerful way to guide some-
one towards a better future.

* Voice your support for equal pay for equal
work.

* Lend your voice to talk about the lack of toi-
lets in many communities around the world!

@ https://www.un.org/sustainabledevelopment/takeaction/



https://www.un.org/sustainabledevelopment/takeaction/

Quite simply are ‘role’ in a sustainable future is...

DEVELOPMENT (3 ALS

The LAZY PERSON'S

guide to

SAVING the WORLD



Strategic and practical
approaches to sustainability

Tailored programmes for staff
and customer education

Speaker keynotes and
presentations

Industry-specific research,
projects & problem solving

Turning the UN SDGs
(Sustainable Development
Goals) into your practical action
plan

Communications, branding &

storytelling strategies ©

tfbconsulting.co.uk

Tom Bryant

@tfbecoadventures

9 @thomasfbryant




